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Respondents By Type, Volume and Size

Type Size of Meeting# of Meetings

Corporations

Third Party/ 
Independent 
Planners 40%

20%

20%

ISOs

SMERF

Sports
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Respondents by Meeting Location
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June 15 Responses

As countries and cities reopen, planners continue to return 
to their business locations, with 1 in 5 back to their offices
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June 15 Responses

Booking vs. Looking – Hesitancy Remains 
Momentum from earlier in the month has slowed over the past two weeks

Are you working on future meetings?
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June 15 Responses

As more planners reach out to suppliers, 
more report difficulties 

What is your current experience in reaching out 
to suppliers of meeting services?
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When is the earliest you are scheduling 
RESCHEDULED meetings and events?

4 in 10 planners expect to actualize
rescheduled events before year-end

June 15 Responses
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When is the earliest you are scheduling 
NEW meetings and events?

Four out of every five planners are looking to 2021 
and beyond for their new events

June 15 Responses
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June 15 Responses

Planners are increasingly sanguine about contracts 
and cancellation terms

What are your expectations regarding 
cancellation clauses?



Once the threat of COVID-19 has passed, over the next 
12-18 months, will you plan more or fewer meetings?

1 in 3 planners believe they’ll plan fewer events post-COVID-19, 
though that number continues to decline

June 15 Responses
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Regional

Once the threat of COVID-19 has passed, will you plan more 
or fewer meetings over the next 12-18 months?
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June 15 Responses

Will you plan more or fewer?
Planners are bullish for local events, as prospects improve from previous lows overall 

International National Local
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Once the threat of COVID-19 has passed, will you plan 
more or fewer meetings over the next 12-18 months?

June 15 responses 

“Sweet spot” for post-COVID-19 meetings?
100 attendees or less
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Government

Once the threat of COVID-19 has passed, will you plan more 
or fewer events over the next 12-18 months?
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June 15 Responses

Associations, Government, Corporate:
If they can meet, they more likely will

Trade 
Shows

Association SMERFCorporate
Sports/
Esports

Festivals/
Fairs
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June 15 Responses

Are we seeing the impact of clean building standards? 
All venues improve, with planners positively disposed to boutiques, resorts

Cruise 
Ship

Downtown

Suburban

Boutique

Airport

Resort

Golf Resort

Conference 

Center

Convention 

Center

Sports 
Facility

Gaming 
Facility
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Do you expect you will require more or fewer of these 
products/services to plan your meetings and events?

June 15 Responses

“Virtual” and “medical” top priorities, while attendee tracking gains favor
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How concerned are you about the following?
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Business travel restrictions, F&B are planners top concerns

0

10

20

30

40

50

60

June 15 Responses



Pe
rc

en
t 

o
f 

P
la

n
n

er
s 

C
o

n
si

d
er

in
g 

fo
r 

Fu
tu

re
 M

ee
ti

n
gs

Are you considering any of the following in the 
planning of future events?

June 15 Responses

Whatever it takes? Planners know these are the “new normal” 

Virtual 
Alternatives
Concurrently
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How successful will virtual events be for your 
constituents? Please rate your confidence, 5 being 
highly confident, one being not at all confident

June 1 Responses

Application of virtual to attendees is more readily 
understood, though a sponsor model is elusive

-40

-30

-20

-10

0

10

20

30

For Attendees For Sponsors For Business Objectives

1-2 3 4-5



In Summary:

✓ Back to work: 1 in 5 planners are back in 
their offices

✓ Hesitancy to book meetings/events is 
exacerbated by difficulty reaching 
suppliers

✓ 4 in 10 planners expect to actualize 
events before year-end 2020

✓ Local meetings of 100 attendees or less 
are the post-COVID-19 industry 
standard, for now

✓ Planners anticipate continued contract 
resiliency, flexibility

✓ Boutiques and resorts are the preferred 
venues for post COVID-19 meetings

✓ How do you achieve your business 
objectives through virtual meetings? 
Planners are not sure

• “I’m concerned about the domestic regional differences of restrictions in 
opening and conducting events.  I will consider looking at more secondary and 
other markets instead of big cities, as long as transportation to/from is 
adequate.”

• “With large meetings industry conferences like IMEX and CONNECT canceling, 
it's hard to convince clients that meetings will be safe, and that they should 
move forward on their face-to-face events.”

• “Concerns revolve around the behavioral mind shift of the planner and 
attendee as it relates to the mitigation of risks for in-person events and the 
ROI on virtual events.  The uncertainty is unsettling. It will take several years to 
build the level of trust in having safe and effective in-person events.” 

• “My concern is that my clients and prospective clients are afraid to move 
forward with in-person meetings due to the fear of liability.” 

• “In truth, between budget cuts and Covid-19 fears, most of our delegates will 
not travel until there is a vaccine .”


